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Promotional Giveaway Item
WINNER!
The Protection Bureau,
Exton, Pa.
The Protection Bureau took its promo-
tional package outdoors. With a fold-
ing lawn chair and umbrella that have
the company’s logo imprinted on
them, the company is sure to get a lot
of extra attention after camping trips,
tailgate parties, afternoon rain show-
ers and more. 

HSM Electronic Protection
Services, Jupiter, Fla.
HSM designed this original, creative
“detective kit” as a holiday gift for its
largest national account customers.
The gift is a biometric fingerprint
reader designed to provide computer
access security. Coupled with its Dick
Tracy detective theme recording, HSM
surely left a lasting impression. 

Guardian Protection
Services, Pittsburgh
Four hundred potential new construc-
tion homebuyers received one of these
personalized, silver mini MagLites
with key-chain within an industrial-
style metal box. This high-quality gift,
which cost $15.32 each, will probably
net high returns for Guardian’s struc-
tured wiring division. 

Vehicle Graphics Design
WINNER!
Alarm Team,
Garner, N.C.
Thermal resin printing burns dry ink
into vinyl. This process makes Alarm
Team’s company vehicles stand out
with vivid graphics detailing special
sales promotions. 

24/7 Vision,
Pittsburgh
This magnificent RV alleviates any
doubts that 24/7 specializes in CCTV
surveillance and installation. Vivid,
easy-to-read graphics complement
this rolling billboard.

Haig Security Systems,
Green Brook, N.J.
This mobile advertising campaign
stops people in their tracks. Featuring
its “home safe home” company logo,
this campaign has more than paid for
itself by raising brand awareness. 

Supreme Security Systems,
Union, N.J.
Red and blue, 360° wraparound graph-
ics take an ordinary Dodge Sprinter
van and turn it into a mobile billboard.
Featuring the company’s bright and
bold logo, each vehicle in this 40-van
fleet is hard to miss. 
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