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Company Newsletter
WINNER!
Vector Security,
Pittsburgh
Vector Views is a tabloid-sized
newsletter targeted for prospective
national accounts. The publication
scores a direct hit with unbiased in-
formation and stories that directly
benefit its retail loss prevention read-
ership base. 

SecurTek,
Yorkton, Saskatchewan,
Canada
Combining seasonal-themed artwork
with SecurTek’s recognizable, bold
company colors enhances the firm’s
brand image while encouraging ac-
tion. This newsletter will definitely
boost client retention too.

Dillard Door & Security,
Memphis,Tenn.
This quarterly newsletter covers Dil-
lard’s community involvement and new
products and services. Customer and
employee profiles bring the message
home that this company supports its
community.  

Web Site Design
WINNER!
ASG Security, Beltsville, Md.
www.asgsecurity.com
The technology-minded consumer can
quickly navigate to one of three main
sections — home, small business or
commercial security solutions. This
site is intuitive, well mapped out and
easy to browse. Bravo!

HSM Electronic Protection
Services, Jupiter, Fla.
www.hsmsecurity.com
In a World Wide Web filled with flash-
ing buttons and pop-ups, HSM man-
ages to create a very professional
brand image without all the typical
distractions. Its site is well designed,
attractive and filled with useful 
information. 

Interface Security Systems,
Earth City, Mo.
www.interfacesys.com
With comprehensive information for
prospective clients and interactive
support for existing customers, Inter-
face’s unique site combines marketing
with useful tools. Clients have secure
access to billing information and their
accounts. That’s got to be attractive
to potential clients too! 
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