Newspaper/Yellow-Page Ad

WINNER!
Security Solutions Inc.,

Norwalk, Conn.

Simple, clear and concise, this ad
boosts brand identity while highlight-
ing the company’s products and serv-
ices. It reminds prospects of the signs
they’ve seen in the neighbor’s yard
and makes them wonder, “Why don’t |
have a sign like this, and how can |
get one?”

Alistate Security Industries,

Amarillo, Texas

Alistate knows that longevity and
awards are two compelling reasons to
call a business for service. That’s why
the company touts that it’s been in
business “since 1926,” and it’s heen
voted “Amarillo’s Best Alarm Compa-
ny” four years in a row by Amarillo
Globe News.

Custom Alarm,

Rochester, Minn.

Custom Alarm uses its yellow-page ad
to remind prospects to keep their chil-
dren safe. Its “Security Is a Family
Matter” ad tugs at the heartstrings,
while emanating a feeling of safety
and security.






